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The importance of good key
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Ahuman interest, soft news, often one-time
hit, may be part of series

News Atimely news items that have just occurred
Reporting Aproduct launch

Issues based
reporting

Amore investigative, may grow legs

Crisis/disaster [F{iEs investigative, often has legs for weeks
news or months depending on number affected
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Know the Medium

TV A 1:00 - 2:00:

each quote is only :15

- A can be as brief as :30; trailers are ver
Rad 10 short ’
D all A lead, quote, transition, quote, facts,

y conclusion i pyramid structure

A longer articles, more in-depth

Mag aZlnes A photos - often look for photo ops
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A People remember better in groups of
threes

Memory Aid

3 key A 3 impressions
messages  LEEENHEED

|\/|yth about A Sticking to the same 3 messages only

A Your key messages will always end
key messages up in a quote or sound bite
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lements of Effective Key Messages
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- Clearly states who and what you are
(or your position on an issue)

- Expresses your value and benefit to the audience
- Shows you care about your audience

- Conversational

- Quotable
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=lements of Poor Key Messages
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- Uses BS and jargon

- Not quotable

- Long lists

- Too many facts and figures

- Too many qualifying statements

- Legalized sterilization and overly cautious
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Preparing for the Interview

- Most interviews for print and radio are by phone
Use a landline, stand, stay focused
- Research the reporter

- Prepare a list of potential questios
Include tough Qs

- Practice, practice, practice before you have to give an
Interview
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adcast Interviews

Tips for Bro

- Be succinct

- Avoid speed talking

- Focus on one key message
- Build a bridge

- In person interviews

- Off site interviews
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Tips for All Interviews

- Brief analogies can help explain a difficult or new
concept , but not a substitute for the actual
description / definition

- Honesty is the best policy
- Take your time and think before you speak



SWEEL Commuricatons, 11 /

Taking Control of Interview Questions

Answer the question the way you wish it had
been asked.

- Listen to how it is phrased
- Not obliged to answer the question directly

- If it contains a negative connotation, mentally
place the question In a positive context

- Mentally ask yourself the question the way
you wish it had been asked
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The Negative Question
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Q: Dr. Smith, some say your research is a breakthrough in
science. But isn't it true that your critics have poked holes
In your theory?

D O N 6Well, yes, | have DO: The vast majority of
some critics who say my the scientific community
theory is incorrect, but | supports my work. They

dondt believ do believe it is a
by my research. breakthrough for science.




